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GREAT OPPORTUNITIES

FOR TOURISM
COMMODITIES
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Tourism is a kind of leisure product with characters of locality, nation, culture and memory, and it will have unique attractions and
features only by digging the connotation of nation, culture and region deeply.
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TIGER WU: "NEWS 1+1”
WHY XUZHOU PEOPLE
WALKING
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July 15", Tiger Wu, the lead partner of BES Group, the director of CRTR, is invited to accept the
interview of “news 1+1” of CCTV about “why do Xuzhou people walk briskly”, professor Wu analyzes
the challenges brought by brisk walking, problems should be solved by related departments and
responsibilities should be taken by public activities organizers from professional perspective.
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PROFESSOR TIGER WU
INVITED TO ATTEND THE

SYMPOSIUM OF MEIZHOU
ISLAND TOURISM RESORT
DEVELOPMENT
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PROFESSOR TIGER WU
INVITED TO TEACH “SENIOR
SEMINAR OF TOURISM
SYSTEM LEADER’S ABILITY
ENHANCEMENT OF HENAN
PROVINCE"
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Through the explanation of service industries’ driving ability to urbanization and status of tourism,
regional tourism development’s composite and construction strategies of Henan general tourism
destination, pointing out that to build Henan tourism in new concept of general tourism, promote to
achieve the goal of tourism distributing center in middle of China, national tourism economy powerful
province and entertainment center and international heritage and commercial tourism destination
based on the driver of heritage activation, commercial exhibition and leisure recreation.
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YANG XIAOLAN: WHERE IS
THE BALANCING RULE OF
TOURISM PROJECTS
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BRILLIANT VIEWS:

eTourism town and tourism synthesis are the two models which connect with tourism industry most
tightly, after new urbanization path being proposed.

elt certainly needs multi-methods to maintain funds balance in order to develop tourism projects.
Although, a batch of land agents fly the flag of tourism to get land, there are still some excellent
projects which contribute a lot to local economy, such as theme park and cultural tourism area.
eCultural tourism town and tourism synthesis can get better result if dominated by government in the
process of development.
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PENG TINGTING, DEAN
OF SHANGHAI BRANCH,
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Peng Tingting points out that developers should avoid the misunderstanding “only blueprint has
practical possibilities”, emphasizes the importance of orientation and innovation of products, and to
conduct “research and creation work well’, on the phenomenon that investors blindly pursuit quickness

and extensiveness in rural tourism development.
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