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BES SUCCESSFULLY CO-
ORGANIZED THE 3RD
ANNUAL CONFERENCE OF
CHINA TOURISM INDUSTRY
DEVELOPMENT

KX RN DR =P ERET W REFS

iR REFBEVEEDNTUNREARETS, REESNIRZWIAFEEMNE, NWREIAT

VRS RRE, AVRERTEEM. Tk, sHENEERRFES,

Annual Conference of China Tourism Industry Development is hold by professional media and industry
association. With its industry influence and platforms advantage, it has unique perspective and
professional standard. The conference checks annual works, forecasts development trend, reviews
industry hotspots, publishes annual important events, promotes advanced models, leads industry
develop scientifically and builds up an annual, professional and high-end oriented platform to

tourism industry.
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Annual Conference of China Tourism Industry Development is hold by professional media and industry association. With its industry
influence and platforms advantage, it has unique perspective and professional standard. The conference checks annual works,
forecasts development trend, reviews industry hotspots, publishes annual important events, promotes advanced models, leads
industry develop scientifically and builds up an annual, professional and high-end oriented platform to tourism industry.
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DREAM OF BES, LANDSCAPE
OF MARKET: ANNUAL
MEETING OF BES IN 2014
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Annual meeting is a grand party of BESers. Colleagues from all branch institutes in China get together to review the past and to look

forward to the future.
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BES GUANYIN CULTURAL
TOURISM ZONE PROJECT IN

SUINING AWARDED °
PRIZE
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“ITIA"is the only prize of China tourism investment industry. It is called the Oscar of China tourism investment industry. And the prize-

winners represent the highest achievements in China tourism investment industry in 2013
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BEIJING BES SMART TOURISM
TECHNOLOGY CO.,LTD. HAS
BEEN FOUNDED
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The company has powerful abilities of system development and has three leading core technology management platforms. It can
quickly build smart tourism core modules to scenic regions and cities and help smart tourism to be actual application instead of
conceptual design.
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YEAR OF SMART TRAVEL LEADS
INTELLIGENCE CONSTRUCTION
OF CHINA TOURISM
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National Tourism Administration appointed the year of 2014 to be “Year of Smart Travel”. With
opportunities of smart tourism cities’ development and online tourism markets’ prosperity, the future of

China’s smart tourism is promising.
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YEAR OF SMART TRAVEL
LEADS INTELLIGENCE
CONSTRUCTION OF CHINA
TOURISM
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National Tourism Administration appointed the year of 2014 to be “Year of Smart Travel”. With opportunities of smart tourism cities’
development and online tourism markets’ prosperity, the future of China’s smart tourism is promising.
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SMART TOURISM IN
PERSPECTIVE OF TOURISM
INFORMATION

IS B SRS EhkiE

RS B U R RENREE ENAEEERT, KBMRIEESIRETIRHE RRSNER,
Tourism’s intelligent development should be discussed in perspective of tourism information and should

realize the change from tourism information consumption to tourism information service.
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Tourism’s intelligent development should be discussed in perspective of tourism information and should
realize the change from tourism information consumption to tourism information service.
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oy VISIT BRASIL

A country so rich in experiences and landscapes such as Brazil can be shown in many different ways and still be
amazing. You can choose here the best way to visit it: watch videos made by those who have been to the
country, venture into the streets of 12 cities, take a tour of the most beautiful scenery, follow our day-to-day life
on Facebook. Discover Brazil. You're most welcome!

You Tube fPPlanner

plancjs sua viagem

VisitBrasil Trip Planner Brasil Quest Brasil 360°

New Channel Find the best hotels, restaurants Download the game now. It's Visit now and see Brazil a
avallable for Androld an never imagined
Help Yep complete the amazing Intera
0 Travels to Brazil vislting the 12 hast citle which will showcase all the

live Incredible 2014 Fifa World Cup Brazil. beauty that awaits you in Brazil.

S you've
You will live an

Access the new VisitBrasil
channel and build your ideal
Itinerary. And if you have videos
taken here, share them with us experiences.
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Visit Brasil o =N £E e Lo

tured Browsa videos VisitBrasi
» How lt works > Avallable Tours » Log In/ Sign up

Which s the best destination for you in Brazi? To
help you decide, we've gathered some vi

wideos
-y, produced from other tourists that traveled to Brazil
BRASIL and had special experiences here. Picturs in
- J advance how your vacation will be fike.

Improve your experience:
sensacions!! - Create your tour through Brazifowered by Braziltour f Cannect with Facebook

What do you expect from your trip? Shopping, sport, beach, nature, culture? Tell us and watch our suggestions.

When will you be here? How long will you stay? m What are you interested in?
v v

(@le) i o
ot ‘Map Dats - Terms of Use

Trip information
{ Destinations
[ Attractions
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THE SITUATION AND
PROBLEMS OF CHINA SMART
TOURISM DEVELOPMENT
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Until now, there are more than sixty cities proposed development plans of smart tourism. And lots of regions have preliminarily
finished the construction of smart tourism. Smart tourism has been the 2nd revolution of China’s tourism industry.
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BES Tourism Research Institute
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The BES Tourism Research Institute is a professional institute within BES International
Consulting Group. Its main responsibilities are to conduct research on the leading national
and international trends and hot topics in tourism planning theory and practice; to gather
and report project achievements of BES International Consulting Group; to maintain an
international platform for linking China with the rest of world; and to advance tourism

planning industry development.



SMART TOURISM:
WISDOM MAKES TOURISM
MORE FANTASTIC
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In recent years, 5A tourism attraction construction is very popular in china. 5A as a "famous brand" not only helps scenic spots to

promote itself, but also becomes an effective way to improve core competence and reputation of regional tourism brand.
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THE 2" REVOLUTION
IN TOURISM INDUSTRY:
INTELLIGENCE
INNOVATES TOURISM
DEVELOPMENT
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The development of smart tourism is not only the success of technology, but also a combination of
technologies, local features and travelers’demands.
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THE COMING STANDARD:
ESTABLISHING
EVALUATION STANDARD
OF SMART TOURISM
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With the prosperous development of smart tourism, we should provide normalized guidance to forbid
conceptualization.
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SMART SCENIC REGION:
JIUZHAIGOU VALLEY,
PIONEER OF CHINA
SMART TOURISM
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Jiuzhaigou Valley put forward management models of “Smart Jiuzhaigou ”
and became the 1°'“Smart scenic region”in China in 2010.
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SMART HOTEL.:
SHOCKS TO CHINESE
HOTELS FROM NEW YORK

YOTEL
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New York Yotel is one of ten high-tech hotels in America and has a modern design style. Hotel reception is
a“Space mission control center”, and rooms are just like capsules to let guests have a space travel.

BE1 Yotel FfTZEMNIEA
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SMART TRAVEL AGENCY:
SMART ENLIGHTENMENT
OF BOOKING.COM'S

DEVELOPMENT
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Booking.com is the 1st online hotel reservation website in the world. It focuses on European market. But
its development speed and scale have totally exceeded expectations because of development patterns’

flexibility and powerfulness.
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@ Be the: first to know!

Getgllplowest-price deals
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» Additional search options

o Book Now, Pay When You Stay!
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With FREE cancellation on most rooms
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Download free now

‘The best parts of the website ...

your iPhone

adi NH President

Booking.com ZE&TITME F &

EATWE EEEEMIERT
BRESEEE

WE=RE. N&. —RBEEE
EAEHE FEEREMNE

BIERDE

HEEINEAFIERFES

BFEEERERLEENRA

E3 Booking.com ZiEEWITRES

BES International Consulting Group / NO0.17 / 3.2014

BHARATLHEEERRE,
HEERMEICNE




BREEMEEETIHSEEEEER M4, Booking.
com MBEHEEFITHZSEHH2011EM1012%
K E20124 308125, Booking.comF & T
EAFRE. IOSEWindows8 RGN A, it
% 3FEEEHABE2000H R THE, R, 2012444,
Booking.comiZ#H T £ E M AMBREHBEES
B{RF5iTALast-minute T iT K f #2 5 Booking.com
Tonight, BT iZMEARE, AFENRENTITEER
SRBEEHEE.

=, WEESIRMTHEENER

(—) “DAAIAR” ByBeih Pl

RESZERENESR, FEBRFLERENRE
BIERE, RETFRARA, MEERKEEEREEER
B0 B ——SEHLA X AR NS R A B e RN T T (8
MR RITHIEANSE =77, MRAREHFHHFEETEH
B, fREHER. BTHRITIESMRS, HREAETE
ST, BMEEEES THMAR, MmBooking.com 7
Mg P HUERESRIEE, FTMURHRSIES.
EHMHEF MRS, THEFREER, HHHRER
RERTH A, BMEHTRERUMENENHEE
ZREE,

COMEBBAR T AR AA 53
ERERTAHRZED, WRRELEEELTNETER
BARMEERITHMEARER, MIHEAREANZ
MEERITHAORKEER, TR, SEFRHE
RFEMRHEARERE R A B AEERITHIE
BETHENRE. FEFRARMNYSHR, A%
RAE, RATHHEFEAR, BUALRIER, T8

() ZBSE P yifa R
Priceline 2B RXERMB KRR THEER

(Booking.comM k), ElR}, RIFARRETIHINZXEHK
RE, EFERTIERFIETIHNLFERX (Priceline.
com i) F0iE A F Il i 3F R {4 &= (Agoda W),
REARWAFANTRENTS, REFRNEERL,
X3 2 Priceline I i 4 5 i B 28 B N AR THL R R 7 5K
1B

F

Al

(MDIT %k % BB 2 in ) fig

IEER, BESRFNNERMEREERTIY
RHNE, RARE LYy RTHRLRELTIZEE, X
WA AEMIL, #E. B GOMEELIRIFR L AR
EREMEZANEERE, RITHETRIFHRESET
3%, LA PR R PE A IREUE R A B B UME
Eigtr, Fitt, BRRITHESEHES, BRTEAN
WHEEN, NTEMRELAEFMFIAPPHRIFL

HAEBHM,

(IEL -G A7 5 R i

EXGEATHEST, EBRRITHLAECTHE
REX, RMACSHRSEI. RiFRSRECERHT
FE, ARAINR, R AER, BEEWE, 4F
SRHEE, S5+ EESEE, SAEZFRETER
*®, AR MIKRSERE D, REBWEEERS
ik, Blt, ESREHMARS, ERHIHETIRES
BIEM, HNARTHHIRHEERMERRESIE
BN,

O B I i d 4 e A

FHAAEIE, MEAMBEURSAMEILT —KE
1B, AMBEMMMRSHEEBL, TUTEEURE
IEFEIT A RITHEREIREFMITEINRERME, &
BTHBENREAE, BwitEAERBRSHNE,
ARTRABREZTEWE O REEEHER, iEAF
EREHHEMML

57



05

BES PROJECT
/

= Bl



CONSTRUCTION AND

IMPLEMENTATION PLAN

OF SMART TOURISM
ABOUT JINAN CITY

PR SRR =

2013F K, ERREFHERL T2014FPERBEYEEZFA "EWPEZ R—2014FFREE" , EX

FRTESERETE, BLFER, fEHEAATZ M EMMEKRER 78 ERFEXNL, BRI
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National Tourism Administration proposed publicity theme of China tourism industry in the end of 2013——smart tourism
year of 2014, and opened the 1st year of China smart tourism. More than 60 provinces and cities had put forward smart
tourism programs all over China, but lots of them just remain on paper. BES Smart Tourism limited company accepted Jinan
government’ request to provide integrating solutions of tourism marketing, tourism management and tourism service to
Jinan smart tourism in 2013.And it improved the standards of Jinan smart tourism. Jinan smart tourism industry has been

one of the leaders of smart tourism all over China.
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CONSTRUCTION AND
IMPLEMENTATION PLAN
OF SMART TOURISM ABOUT
JINAN CITY

TR T & = bR R IR SEFE T 38

20134 &, 4 # B ARLT20145¢ BB 2ERIHA " HF B2 —2014% L4
A7, ERARYBHEAABAL. ALH AN, ADEFAHINATRARZ T K EABRNLR
XN, ERESREAFEABF VARG GAKD L, 20135F, KA LK L4 3 B &AF @R #iT
FFPREFALFADHTAAZE, HRMFDHLBBMRBENR. RBERHNRB RS ETR— AW
2EE, BIRETHITRELERB AR, FHTHLABLLARATAADEL B WA B
National Tourism Administration proposed publicity theme of China tourism industry in the end of 2013—
—smart tourism year of 2014, and opened the 1st year of China smart tourism. More than 60 provinces
and cities had put forward smart tourism programs all over China, but lots of them just remain on paper.
BES Smart Tourism limited company accepted Jinan government’ request to provide integrating solutions
of tourism marketing, tourism management and tourism service to Jinan smart tourism in 2013.And it
improved the standards of Jinan smart tourism. Jinan smart tourism industry has been one of the leaders
of smart tourism all over China.
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